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Vice President & Chief Marketing Officer




WHAT WE DO

* Increase the demand in the Austin Metropolitan Statistical Area (MSA) for hotel rooms, attraction
visits, package tours, retail sales, restaurant receipts and local transportation.

* Boost the demand for and usage of the Austin Convention Center.
* Support the economic viability of Austin’s growing film, music and sports industries.

¢ Gain national and international media exposure for Austin’s diverse attractions, history, culture
and unique personality.

. In short, we are an economic engine for the City of Austin.
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ACVB FOCUS

* Convention Business

* Consumer Marketing

* Tourism Sales & Marketing

* Marketing & Communications
* Film & Music Marketing

* Sports Events Marketing

® Visitor Services

* Convention Services

“



AUSTIN’S ATTRIBUTES

* Live Music

* Downtown Package (Convention Center, hotels, walkable, venues...)
® (Cultural Arts

 Qutdoors

e History/Heritage

e Sports

® Attractions

® Festivals

e Safety



BY THE NUMBERS

Total Annual Visitors (Austin MSA): 22.6 million.*
Annual Visitor Spending: $6.7 billion.*
Tourism Supported Jobs: 58,000.*

Taxes Generated by Tourism: $553 million in state and local taxes.*
Bed tax produces $8.9 million to support local arts (including music).

For the state of Texas, Travel spending in 2013 generated $8.5 billion in local, state and federal tax

receipts. This is equivalent to $900 in tax revenue for each Texas household. (Property taxes are not
included.)

*Sources: Dean Run yan and Associates, Economic Impact of Travel on Texas, June 201 5; D.K. Shiffiet & Associates, Year-End 2014 Texas Tourism Regions and MSA Profile
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NEW MEETINGS PLATFORM
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10.000 HOTELRGOMS [ 40+ KONSTOP FLIGHTS | 41 C1TY 78 WATCH . e ! [ DELUMEOICAL SCHOOL
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--AND A NEW MUSIC INCENTIVE

STAGENST

b b U

e . WY v W

WIN Music

Our Stage is Bigges Than Ever:

10.000+ cowntown note! reoms m 2017 Defl Meaxcat Schoot apen 2016
34,000 extywde hotel rooms i 2017 State of the Art Convention Center
mmwmmmn More than 250 Ive muske venpes
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DIGITAL EXECUTIONS

& .~ WE KNOW HOW
Sl _ _TU ROCK THE MIC.

= L

OPEN-AIR CONCERT.

- Live Music



WEBSITE
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INSIDE SCOOP

THE AUSTIN INSIDER GUIDE IS YOUR ROAD MAP T0

LOCAL RESTAURANTS, LIVE
MUSIC. EVENTS AND MORE.




SOCIAL MEDIA

Key Accounts:

® Facebook: 288,000 fans

e Twitter: 155,074 followers

* Instagram: 21,900 followers

® Austin Insider Blog: 20,000
pageviews/month

visitaustintx | ormores

VA Antin TX The Chactng owr
FENN0 08 2 B0 120 8 HeeASIN 91 your (YD & v iy She'w yomervewwe tf
Wopons IMetowes 72 DSowrg

Visit Asrstin, Texas
Posted by Katis Cook [21 - Apii8 @

Looking for things to do n Austin this month?

We put together a kst of staff picks ncuding Trater Food Tuesdays,
mm&mwmmummm
Widflower Center:

hitp:/Awww.austintexas. org/austin-insider-blog/monthiy-picks-
api#-2014




DEDICATED INSTAGRAM AND TWITTER MUSIC
ACCOUNTS O ke

Looking for #livemusic TONIGHT? Check
Instognam . out Waterloo Trio @PatikaCoffee from 8:00

- 10:00pm - hope to see you there! ow ly
/Siy0d

A Foltow

CEre

m Austin Music Office -2 Follow

Been looking for Brazilian sounds? Here
you go! TODAY at 6PM @ONE20ONEBAR
w/ @paulamayanie #atxmusic #keepitlocal

1 2 (] ]

@Music Austin: 16,000 followers;
MusicAustin Instagram: 1,200 followers.
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CUSTOMER SERVICE: TRUE AUSTIN MUSIC EXPERT

u Andrew Paim *8 Folow

P TRU EhA U STI N @g_ack coming to Austin this weekend...

Any suggestions on music this weekend?
Just saw Shakey Graves at #urfTO this

Lance Herman GlancoHerman?t Sepe

3 past wkd.
7 I'm heading to Austin next week, @Austin_now @VisitAustmTX
@sustin_event What are MUST see and dos?
Austin Texas  VisitAustinTX  Sep ¥ Greg Ackerman (g ack Sep
@meeHmHWemmeMchecMgouthumnc.wmhsu £ @apalm 13Lotsofooodshmth:sweokew @J‘W@Wﬂ
@g_ack know what dates you are coming in and he can suggest some | @nwwm&m@vmmmmdﬁﬂw”mmm
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View summary

Greg Ackerman g acx  Sep ¢
@meeﬁemmn@VuBMsmTXWhndaeswmywbemAusmw
week? #TrueAustin

Lance Herman @i inceHarman?? - Sepd
&r

@g-ack. @VisRAustmTXammgnoomsh Thursday and flying out Sunday
sometime.

Greg Ackesman @ig_ack - Sep 9
@LanceHerman?9 Good local shows when you're here: @SIPSIPMusic

@mubygenenusic @ResidualKid @shneryshakes #Truelustin cc:
@VistAustinTX



AUSTIN MUSIC OFFICE

Promotes Austin as the Live Music Capital of the World®

Markets directly to conventions, press and local music industry
Goal: enhancing the visitor experience




HIRE AN AUSTIN MUSICIAN DATABASE

_Big Band / Swing

E 5% .
] Folk / Acoustic /

Bluegrass / Americana

®* Hire an ATX Musician feature
refers local acts to

i | 16%
conventions, meetings &  Rap/HipHop/REB ol \ — Blues/Soul
7% : \
other requests %
® Nearly 400 artists in database Pop Children's
. 4%
* 26 diverse genres represented 1%
® Over 1400 artist referrals & Latin / Tejano S Classical
. . 6% - 2%
100+ hired in FY 14/15 A !
% = 'ﬂ ‘ ICountry/Cowboy
Christian / Gopsel )| . 14%
1% oy Dance/:;:ctromc
*Database pulled from:
. Inclusive local live music scene research & recommendations
3 Artists emailing their information via Get a Gig feature on website



AUSTIN MUSIC OFFICE

Austin Music: ALL ATX British In

asion

* AMV14: Latest ACVB music
compilation available in
approximately 6 weeks.

* Features 18 local musicians and
a 24 page guide to Austin music.

* Distributed to meeting planners

travel trade, media/press and
visitors.
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INDUSTRY & SPECIAL EDITION COMPILATIONS




LOCAL AND LIVE SERIES

* New program launched at the Austin
Visitor Center.

* Free summer music series showcases
live music every other Friday.




SOUTHERN LIVING: BISCUITS & JAM

PARTNERSHIP e
* Custom content video series SOIIﬂlHllLWIIIg bt bt Pt 1t
featuring Austin-based artists: T T S T T T TR T
e Dan Dyer ' N T Mane
* Shakey Graves o
e LaTasha Lee & the BlackTies - Flle(lll[G -
e Mateux Broussard
e Hayes Carll

* Supported by full-page print, = .-.
digital and mobile ad units in SL ;“?:‘?_.;

ACRRwWRhN  AChatwith  AChatwiny
& F&W. e-..m- mmt n-,-u-n Hayes Cartl




NEW MUSICAL EXPRESS (NME) AWARDS WITH AUSTIN, TEXAS

®* Austinis partnermg W|th NMEas headline sponsor for the NME Awards for the third
consecutive year,

* New to the 2016 campaign are more Austin-branded live events, an expanded awards
calendar and activations.

®  As part of the six-month partnership, Austin, Texas will sponsor the Best International Band
category at the awards.

—



THE AUSTIN AIRSTREAM
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SUMMER OF LOVE TOUR 2015

° Airstream activations took Austin to:
. San Francisco PRIDE
. San Diego County Fair

e Road trip partners were:
. Virgin America
. Westin Downtown Austin

. #ATXLove Competition

* People could enter to win a trip to Austin that included two
plane tickets (Virgin) and a three night hotel stay (Westin)

. Music by Austin musicians Gina Chavez and Saui Paul

. 2015 by the numbers:
° Event Impressions — 400,000
e Road Impressions — 394,910
. Sweeps entries — 1,226
. #ATXLove impressions- 572,703
° Media Impressions: 1,234,439




CONVENTIONS SUPPORT LOCAL MUSIC

* Earlier this year, Hospitality Financial &
Technology Professionals (HFTP) hired
20 local bands for their annual HITEC
convention in Austin, spending over
$14,000 directly in musician fees.

* National Funeral Directors Association
(NFDA) hired 19 local musicians for one
convention, representing $11,600 in
musician fees.
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TRADE SHOWS — MUSIC FESTIVAL
BOOTH THEME & SIGNAGE




TRADE SHOWS — MUSIC FESTIVAL THEMED PRINT ADS

LET’S MIUSIC
SHARE MoK
THE oy
— 3 ROUND



DIVERSITY OF AUSTIN MUSIC



TAKING MUSIC ON THE ROAD: NEW YORK

JOIN AUSTIN TRISWIEKEND
AT THE GTH ANNDIAL
BiG APPLE BBQ BL OCK PARTY

FEATURING LIVE PERFORMANCES BY
THESE AUSTIN ARTISTS (ciich Lo fisten)
DALE WATSON
BLACK JOE LFWIS
& iHE MONEYBEARS
SIOP BY THE AUSTIN BOGTH [0

REGISTER FOM A CHANCE TO WIN THE!
ULTIMATE TOODIE TRIP FOR TWO'® © %
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Four Smasons Horm. uniTeofll
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TAKING MUSIC ON THE ROAD: DENVER & ORLANDO

WE'RE BRINGING A STOPBYTHE
» LITTLE AUSTIN AUSTIN LOUNGE

DURING MPI-WEC

uwummumuw»mmm
mmmmmommmwnm
loungs in the Market Squere between 8210 & 3220 they
mmmmmuwu-mmmmm

SOUL TO DENVER

JOIN AUSTIN FOR A NETWORKING RECEPTION FEATURING
NBC'S “THE VOICE" STAR AND AUSTIN'S OWN TJE AUSTIN

Z
= : @ X 201
e O AT ™ AWEE- %— uNITED




TAKING MUSIC ON THE ROAD: DC, NEW ORLEANS, MEMPHIS

ATX Alsstream apour SOMMAE:  SrONSORS O mrewwe.

We're ready t rock DCt Core on cut! &

@visizuntmtx






TAKING MUSIC ON THE ROAD: TORONTO & NIAGARA FALLS

L Niagara Patks @ cone

We're it Yorpe-Dundas Square spreading ATX love! Comoe by and win a trip to @adifestival SATXsedie (a0
Yoage-Dundas Square}



TAKING MUSIC ON THE ROAD: CHICA§O
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#S ROCK THE HOUSE
NE WAUEE.;TIME.,



DESTINATION VIDEO
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